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Our Cannes-do attitude is paying oft

Volunteermg for work outside the day job i mcreases your knowledge and can boost vour career chances. writes Sorcha Corcoran
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The “buy one for Peter” campaign creative when member for the Marketing Society of address lSSll way up to becoming group work in a particular area. It is all about |
involved encouraging a target market ‘This allows us to Ireland for three years. mg es relations manager and decided to take |
to donate to the Peter McVerry trust, think more boldly when we look at client ent place outside of the day job.” |
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