
When you can read everything, 
it changes everything.



With this campaign we wanted to show the power that literacy has to change the 
lives of children around Ireland. Learning to read, write and numeracy can open 
up a world of opportunities to them and impact greatly on their self-esteem.
This brought us to our campaign idea:

“When you can read everything, it changes everything.”

To bring this idea to life as a press ad, we wanted to instantaneously show 
potential volunteers the difference they could make to a child’s life by simply 
helping them learn to read. To do this we used the characteristics of our chosen 
medium (newspaper) to its full advantage.

We created a 2-sided print ad that told the story of a young child with literacy 
problems, on the reverse side we continued the story. Thanks to the thin 
newsprint paper, when the ad is held up to the light, the extra words change the 
story entirely – from a negative to a positive. Demonstrating that being able to 
read everything really can change everything.

Rationale



This is how the ad will appear in the newspaper.



This is how the print ad will look when held up to the light.



Front of ad. Back of ad.



How the full ad looks when held up to the light.


