


GLOBAL YOUNG LIONS 2024

• IN PERSON IN CANNES 

• YOU MUST BE ABLE TO TRAVEL                
15 - 22 JUNE (Saturday to Saturday) 

• ALL COMPETITIONS WILL RUN SIMULTANEOUSLY WITH ALL 
WINNERS ANNOUNCED ON STAGE IN CANNES ON FRIDAY 
21st JUNE



IRELAND WILL COMPETE IN ALL 7 CATEGORIES

• DIGITAL 
• DESIGN
• FILM
• MEDIA

• PRINT
• PUBLIC RELATIONS
• YOUNG MARKETERS 



COMPETITION WEEKEND

•16 - 18TH FEBRUARY 
• Charity Briefings will take place on Friday 16th February and 
work must be submitted by Sunday 18th February.
• There will be three timeslots (tbc) depending on which 
category you are taking part in. 
• Please ensure you attend the briefing as there is a lot of 
valuable information in hearing directly from the charity which is 
not captured in the brief



DATE OF BIRTH ELIGIBILITY

30 AND UNDER!

You must be born on or after 
21st June 1993



CATEGORY ELIGIBILITY
Print – IAPI Member Agencies only
Film – IAPI Member Agencies only
Digital – IAPI Member Agencies only
Media – IAPI Member Agencies only

Design – Open to all Design agencies
Public Relations - Open to all PR agencies

Young Marketers – The team must be made up of two young 
professionals working for a client company that engages the services of 
advertising and communications companies. 

Please note the competitions are not open to students or freelancers. 
And you may only enter ONE category.



HOW THE COMPETITION WORKS? 

Entry Deliverables
PR
• Presentation (PPX/PDF - max: 10 slides / 25MB) outlining strategy idea
• 450 word explanation detailing the creative idea, the strategy and the 

execution
• One slide that visually summarises your presentation saved as 

Summary Slide 

Design –
• An A3 design which will include a logo/brand identity including 3 

visuals of how this identity would look in the real world
• 150 word description of how the brand identity fits the brief
• 150 word description of how this brand would evolve

Young Marketers –
• Presentation (PPX/PDF - max: 10 slides / 25MB) 

Film
• Final Film – 60 seconds max
• 300 word explanation of how your idea fits the brief 



HOW THE COMPETITION WORKS? 

Entry Deliverables
Print
• Print Advertisement (jpeg/png/PDF - max filesize: 10MB)
• 300 words detailing how the advertisement meets the brief

Digital
• A Presentation Board including example of use of 3 digital Led 

components, these components could be use of social media 
platforms but also any other digital led execution

• An image summarising the campaign
• A four part written submission 150 words per section)

Media
• Presentation (PPX/PDF - max: 10 slides / 25MB)
• 450 word explanation detailing the creative idea, the strategy and the 

execution
• One slide that visually summarises your presentation saved as 

Summary Slide.

When entering please 
ensure you do not include 

any brand/logo identifying 
your agency in your work. 

This rule does not apply to 
the Young Marketers 

competition.
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Register 

yourself 

in the 

Right 

Category



KEY DATES

• 18 JAN - Young Lions Competition Launch
• 16 FEB – Young Lions Charity Briefings
• 18 FEB  - Young Lions Entry Deadline
• 12-14 MAR – Young Lions Shortlisting Week
• 21 MAR – Young Lions Winner’s Photoshoot (please be available…)

• 17 APR – Young Lions Winner’s Showcase 
• 15 - 22 JUNE – Global Young Lions Competition



FOLLOW UP 

An email will be sent for you to 
register into your category briefing 
and everything you need can be 
found on iapi.ie  

If you have any questions, please 
email shreesha@iapi.com

mailto:shreesha@iapi.com
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